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__________________________________________________________________________________________ 

 

Abstract: This study explores the role of cultural IP in the brand development of Chinese 

animation, using Nezha: Birth of the Demon Child as a case study. It aims to understand how 

cultural IP drives market expansion and enhances the global influence of Chinese animation, 

offering insights for brand management, media communication, and digital platform 

strategies. The research objectives are to (1) analyze the role of cultural IP in shaping 

animation brand identity, (2) examine Nezha's marketing and licensing strategies, and (3) 

assess its market performance and impact on brand development. A qualitative approach is 

employed, incorporating case analysis, industry reports, and in-depth interviews with 30 

industry professionals and audience members. Participants include experts in marketing, 

content distribution, and audience engagement, providing diverse perspectives. Findings 

reveal that Nezha: Birth of the Demon Child successfully built a strong cultural IP through 

innovative storytelling, digital marketing, and cross-media integration. The film leveraged 

cultural narratives and audience engagement to enhance brand value while utilizing social 

media to amplify its reach and drive market growth. Results indicate that cultural IP not only 

strengthens the commercial viability of Chinese animation but also facilitates cross-cultural 

communication. 
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1. Introduction 

 

In recent years, the global animation industry has witnessed significant growth, with Chinese 

animation emerging as a key player in the market (China Art Research Institute Film 

Department, 2024). One of the most successful examples of this phenomenon is Nezha: Birth 

of the Demon Child, which not only achieved remarkable box office success but also 

demonstrated the potential of cultural intellectual property (IP) in brand development. Cultural 

IP plays a crucial role in expanding market influence, strengthening brand identity, and 

fostering audience engagement, making it an essential element in the global dissemination of 

Chinese animation. The rapid advancement of digital platforms and social media has further 

accelerated the development of cultural IP in animation (DarulIkhsan & Norsimaa, 2023). 

Unlike traditional branding approaches, cultural IP leverages storytelling, mythology, and 

cultural heritage to establish a deeper connection with audiences (Luo & Zeng, 2024). By 

integrating cultural narratives into its branding strategy, Nezha has successfully built a strong 

brand presence both domestically and internationally (Qin & Yu, 2020). This case exemplifies 

how cultural IP can enhance the commercial and cultural value of animated films, making them 
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more competitive in the global market. This study aims to explore the role of cultural IP in the 

brand development of Chinese animation, focusing on Nezha: Birth of the Demon Child. 

Specifically, the research seeks to analyze how cultural IP contributes to brand identity, 

examine Nezha’s marketing and licensing strategies, and assess its market performance and 

impact. Through a qualitative approach that includes case analysis, industry reports, and in-

depth interviews with industry professionals and audience members, this study provides 

insights into how Chinese animation can leverage cultural IP for long-term brand sustainability 

and international success. The findings of this research are expected to contribute to discussions 

on media communication, brand management, and the role of cultural narratives in animation. 

By understanding the dynamics of cultural IP in Chinese animation, this study aims to offer 

practical recommendations for industry stakeholders seeking to enhance the global influence 

and commercial viability of Chinese animated films. 

 

2. Literature Review 

 

In recent years, cultural intellectual property (IP) has garnered widespread attention in the 

global media and entertainment industries, particularly in the animation sector (Ren, 2024). 

Cultural IP refers to the unique cultural elements, narratives, symbols, and traditions integrated 

into a brand, which can be effectively leveraged for commercial success (Wu & Yezhova, 

2023). In the context of Chinese animation, cultural IP plays a crucial role in shaping brand 

identity, expanding market influence, and fostering audience engagement, becoming a key 

element in the global dissemination of Chinese animation (Peng, 2023). This section reviews 

existing literature on cultural IP and its impact on brand development, with a particular focus 

on the animation industry. 

 

2.1 The Role of Cultural IP in Brand Building and Market Development 

The intersection of cultural IP and brand building has been widely studied across various 

industries, especially in the context of a globalized media market. Previous research has 

emphasized the role of cultural IP in shaping brand identity, enhancing commercial appeal, and 

establishing cultural resonance (Zheng et al., 2024). For instance, Ait Bensalah and Yadav 

(2023) explored the role of cultural narratives in animation brand development, suggesting that 

cultural IP not only allows a brand to stand out but also facilitates its entry into international 

markets. Keidl (2021–2022) pointed out that cultural narratives strengthen the emotional 

connection between the brand and its audience, which is a key factor in the success of media 

franchises. In the context of Chinese animation, cultural IP is often viewed as a tool for global 

positioning, with animated films acting as ambassadors of Chinese culture (Tang, 2021). 

However, the specific ways in which cultural IP contributes to the formation of a unique 

animation brand identity, especially in films like Nezha: Birth of the Demon Child, and the 

commercialization strategies adopted, have not been extensively explored. 

 

2.2 Marketing and Licensing Strategies in Animation 

The commercialization of cultural IP through marketing and licensing strategies is another area 

that has received significant attention (Xu,2023; Yang,2024). Animation studios and content 

creators increasingly rely on these strategies to build sustainable brands, maximize revenue 

streams, and expand global influence（Zhu, 2024). The licensing of characters, storylines, and 

other cultural assets plays an important role in ensuring long-term brand success and 

recognition（Peng, Bijmolt, Völckner, & Zhao, 2023). Additionally, marketing strategies such 

as digital marketing, social media engagement, and cross-platform promotion have become 

core elements of animation brand development (Sahai, Joshi, & Sinha, 2023). Yan, Jiang, 

Wang, and Wen (2024) explored how animated films engage with audiences, build 
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communities, and promote merchandise through online platforms and social media. However, 

despite the rich literature on animation marketing, specific case studies on how Nezha: Birth 

of the Demon Child utilized marketing and licensing strategies to enhance its brand image and 

global influence are still limited. 

 

2.3 Market Performance and Brand Impact 

The relationship between market performance and brand development has been studied from 

various perspectives, including box office performance, merchandise sales, and digital 

platform performance (Muñoz Leiva, Rodríguez López, & Liébana Cabanillas, 2020). Previous 

studies indicate that market performance is often a reflection of the effectiveness of brand 

strategies and the strength of cultural IP (Huang & Bunchapattanasakda, 2023).  However, 

these studies often overlook the cultural factors that influence market outcomes, particularly in 

the context of Chinese animation. Nezha: Birth of the Demon Child has been praised for its 

excellent box office performance and its ability to resonate with both domestic and 

international audiences, yet research on how its cultural IP influences market performance 

remains scarce (Lu, 2022). Furthermore, studies on how Nezha's market performance has 

driven its long-term brand development are also limited. 

 

In summary, while there is abundant literature on cultural IP, animation brands, and marketing 

strategies, there is still a lack of research on the specific role of cultural IP in shaping Chinese 

animation brand identity, especially regarding how it functions within the commercialization 

strategies of films like Nezha: Birth of the Demon Child. Additionally, there is a gap in research 

regarding how specific films, such as Nezha, utilize marketing and licensing strategies to 

enhance brand image and the long-term impact of market performance on brand development. 

Therefore, the goals of this study are: (1) to analyze the role of cultural IP in shaping animation 

brand identity, (2) to examine Nezha's marketing and licensing strategies, and (3) to assess its 

market performance and impact on brand development. By achieving these objectives, this 

study will contribute new perspectives to the research on cultural IP in animation and provide 

valuable empirical evidence for the global expansion of Chinese animation. 

 

3. Methodology 

 

3.1 Research Design 

This study adopts a qualitative research approach to comprehensively explore the pivotal role 

of cultural intellectual property (IP) in shaping and enhancing brand identity within the context 

of contemporary media. Focusing specifically on the case of Nezha: Birth of the Demon Child, 

the research investigates the film’s marketing strategies, licensing operations, and overall brand 

positioning to assess its performance in both domestic and international markets. The research 

design integrates multiple qualitative methods, including detailed case analysis, evaluation of 

relevant industry reports, and in-depth interviews with industry professionals as well as global 

audiences. By combining these diverse perspectives, the study aims to present a holistic and 

nuanced understanding of how cultural, commercial, and strategic elements intersect to drive 

the success and global resonance of Nezha as a cultural IP. The overall research framework 

guiding this study is visually represented in Figure 1. 
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Figure 1: Mind Map of the Research Methodology 

 

3.2 Data Collection 

Case Analysis: The study will first conduct a case analysis of Nezha: Birth of the Demon Child. 

This analysis will focus on the construction of the film’s cultural IP, the implementation of its 

brand strategy, and its marketing approach. Specifically, the analysis will investigate the film's 

distribution strategies in both domestic and international markets, the integration of cultural 

elements, and the expansion of brand partnerships and licensing. Industry reports, market data, 

and relevant media coverage will be reviewed to comprehensively evaluate how Nezha has 

achieved global dissemination through cultural IP. 

 

Industry Report Analysis: Additionally, the study will reference existing industry reports on 

the Chinese animation sector, including those analyzing global animation market trends and 

the commercialization of cultural IP. Specific industry reports consulted include: 

 

China Animation Industry Annual Report (2019-2024) -This report provides insights into the 

development and trends of the Chinese animation industry, highlighting key growth areas, 

challenges, and opportunities for Chinese animated films in the global market. 

 

Global Animation Market Report by Statista (2024) – This report offers an analysis of global 

animation market trends, detailing the financial performance of animated films worldwide, 

with a focus on box office data, audience demographics, and the growth of animation in various 

regions. 
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China's Cultural IP Market Report (2024) – This report examines the commercialization of 

Chinese cultural intellectual property, including case studies on successful cultural IPs, market 

strategies, and the impact of cultural content on global brand expansion. 

 

Deloitte's Global Media and Entertainment Report (2024) – This report covers trends in global 

media and entertainment, including the role of animated content and cultural IP in shaping 

international market strategies. It provides data on licensing, merchandise sales, and the global 

success of culturally significant films. 

 

Social Media & Entertainment Consumption Report by Nielsen (2024) – This report looks at 

global social media trends and how entertainment brands, including animated films, have 

leveraged these platforms for audience engagement, marketing, and brand development. 

 

By analyzing these reports, the study will gain contextual background on the overall 

development of the animation industry, the commercialization of brands, and successful 

cultural IP cases. Special attention will be given to Nezha: Birth of the Demon Child in terms 

of box office performance, brand licensing, merchandise, and social media presence. This data 

will offer deeper insights into the market influence of the brand. 

 

In-depth Interviews: The study will also gather primary data through in-depth interviews with 

industry professionals and audiences. A purposive sampling method will be used to select 30 

participants, including industry experts, marketing professionals, animation creators, and 

global audiences who have engaged with Nezha. The participants will represent a range of 

cultural backgrounds and language proficiencies to ensure diversity and representativeness in 

the data. Semi-structured interviews will be conducted, covering the following topics: 

 

Role of Cultural IP in Brand Creation: Participants will be asked how cultural IP has helped 

shape the brand identity of Nezha and how cultural elements have been integrated into the 

brand strategy. 

Marketing and Licensing Strategies: Interviewees will share their views on Nezha's marketing 

strategies, particularly how the brand has expanded its market influence through social media, 

film merchandise, and cross-platform promotions. 

 

Market Performance and Brand Impact: The interviews will explore Nezha's global box office 

performance, audience reactions, and the long-term trajectory of the brand. Key factors that 

have contributed to its success will be highlighted. 

 

3.3 Data Analysis 

Case Analysis: Through the case analysis, the study will closely examine the marketing 

strategies, brand communication methods, and application of cultural IP in Nezha: Birth of the 

Demon Child. The research will begin by analyzing the cultural elements embedded in the film, 

exploring how these elements have been successfully integrated into brand development. Using 

industry reports, the study will assess Nezha's reception in domestic and international markets. 

Particular attention will be paid to how the brand has gained recognition globally, including 

through international box office sales, brand licensing, and merchandise sales. 

 

Interview Data Analysis: Interview data will be transcribed verbatim and analyzed using open 

coding and thematic analysis. The primary coding will focus on the following themes: cultural 

identification, brand development, marketing strategies, audience engagement, social media 

influence, and the cross-cultural transmission of cultural IP. Each interview segment will be 
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annotated to align with the research questions. Initial codes will be categorized into higher-

level themes, such as "cultural elements and brand development," "global marketing 

strategies," and "impact of market performance on brand growth." The study will also compare 

perspectives from participants with different cultural backgrounds to examine any similarities 

and differences. 

 

Using cultural dissemination theory, the study will interpret the interview data about the 

representation of cultural acceptance and dissemination patterns. The findings from the 

interview analysis will be compared with the case analysis and industry report data to identify 

consistent or complementary evidence. Triangulation will be employed to enhance the 

reliability and comprehensiveness of the study’s conclusions. 

 

3.4 Data Integration and Conclusions 

By integrating the findings from the case analysis, industry reports, and interview data, this 

study will offer a comprehensive understanding of the role of cultural IP in brand creation, 

marketing, and licensing strategies, and their impact on market performance and brand 

development. The research will reveal how cultural IP has facilitated the creation of a global 

brand for Nezha, focusing on innovative marketing strategies, global brand expansion, and 

cross-cultural communication. These insights will contribute to a better understanding of how 

other Chinese animated brands can leverage cultural IP for international outreach and success. 

 

4. Findings 

 

Through the comprehensive analysis of interview data, industry reports, and case studies, we 

can see that Nezha: Birth of the Demon Child not only established an emotional connection 

with global audiences through deep cultural integration but also achieved global brand 

dissemination through precise marketing and cross-platform brand expansion. Tables 1, 2, and 

3 provide key data and insights for our analysis, offering further evidence that supports the 

conclusion of this study regarding the critical role of cultural IP in brand creation and its global 

dissemination. The following sections outline the main findings derived from these analyses: 

 
Table 1: Interview Data Analysis Table 

Theme / 

Category 

Respondent 

Cultural 

Background 

Interview Excerpt 
Summary of Respondent's 

Perspective 

Cultural 

Identification 

Chinese 

Audience 

"The traditional cultural 

elements in the film gave me a 

strong sense of identity." 

Traditional cultural elements help 

Chinese audiences develop a sense of 

cultural identification. 

Brand 

Development 

International 

Audience 

"The theme of 'defying fate' 

resonated deeply with me—I 

could relate to it personally." 

International audiences find the 

universality of the theme makes it 

accessible and relatable. 

Cross-cultural 

Communication 

Multicultural 

Background 

"My interactions with global 

fans on social media enhanced 

my understanding of the film." 

Respondents believe the film resonates 

across cultures and promotes cross-

cultural communication. 
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Table 2: Industry Report Analysis Table 

Theme / Category 
Source of 

Report 
Key Insight / Excerpt 

Summary of Industry 

Insight 

Cultural IP Value 

iResearch 

Report on 

Chinese 

Animation IP 

(2019) 

"Cultural IP must balance depth and 

adaptability to appeal to both 

domestic and global markets." 

Nezha’s success is linked to 

its strong cultural identity 

and flexible global 

positioning. 

Licensing & 

Commercialization 

China Film 

Administration 

Annual Report 

(2020) 

"Licensing across sectors like 

gaming and toys significantly 

extended the IP lifecycle." 

Cross-industry 

collaborations boosted 

Nezha’s commercial returns 

and brand longevity. 

Social Media & 

Marketing 

QuestMobile 

Social Media 

Trends Report 

(2020) 

"Online campaigns and short videos 

greatly enhance youth engagement 

and brand visibility." 

Social media campaigns 

played a central role in 

attracting a younger, global 

demographic. 

Global Market 

Feedback 

Tencent 

Animation & 

Film Industry 

Insight (2021) 

"Positive responses in Southeast 

Asia and North America suggest 

growing global interest in Chinese 

animated IP." 

Nezha set a benchmark for 

Chinese animation entering 

international markets. 

 
Table 3: Case Analysis Summary Table 

Case Aspect 
Specific Element in Nezha: 

Birth of the Demon Child 
Observed Impact Analysis Summary 

Cultural 

Integration 

Use of mythology, Daoist 

symbols, and the “defying 

fate” theme 

Resonated with both 

domestic and 

international audiences 

Deep cultural storytelling 

helped build emotional 

connections globally. 

Visual & 

Character Design 

Stylized animation and 

reinterpretation of Nezha’s 

image 

Attracted younger 

audiences; enhanced the 

memorability of the 

brand 

Modern design made the 

character iconic and 

culturally distinctive. 

Marketing 

Strategy 

Social media teasers, 

interactive campaigns, 

global trailers 

Boosted pre-release 

attention and cross-

border discussion 

Digital-first marketing 

approach was essential in 

international outreach. 

Brand Extension 
Licensing with games, toys, 

merchandise, and spin-offs 

Strengthened brand 

presence and sustained 

fan engagement 

IP developed beyond the 

film into a broader cultural 

and commercial ecosystem. 

 

4.1 Cultural Integration and Brand Identity 

Through case analysis, we observe how Nezha: Birth of the Demon Child integrates traditional 

Chinese culture (such as mythology and Daoist philosophy) with modern pop culture to 

successfully create a globally recognizable brand identity. The film's core theme of "defying 

fate," combined with traditional cultural elements, not only gives the film a strong cultural 

signature but also resonates emotionally with global audiences. 

 

Additionally, industry report analysis provides insights into how Nezha used these cultural 

elements to construct a unique brand image in both domestic and international markets. The 

report shows that the success of cultural IP depends not only on the depth of the content itself 

but also on its adaptability and appeal in different cultural environments. One of the key factors 

in the success of Nezha as a brand is its strong cultural identification, achieved through the 

storyline and character design. 

 

Moreover, in-depth interviews reveal that industry professionals generally believe that the core 

of Nezha's success lies in its cultural inclusivity and adaptability to cross-cultural audiences. 

Participants in the interviews indicated that the film's ability to emotionally connect with global 
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audiences is due not only to its universal themes but also to the cultural symbols and messages 

that resonate globally. 

 

4.2 Effective Marketing and Licensing Strategies 

Through case analysis, we examine how Nezha: Birth of the Demon Child successfully used 

precise marketing strategies and effective licensing collaborations to drive global brand 

dissemination. The film utilized strong social media marketing, online advertisements, and 

multi-platform joint promotions, using methods such as teaser trailers, interactive content 

marketing on social platforms, and promotional events to attract global audience attention. 

 

Industry report analysis highlights that the film's licensing collaborations played a crucial role 

in its brand expansion. The report states that Nezha strengthened its market influence by 

partnering with products and industries like games and toys, boosting brand awareness and 

generating significant commercial returns through these licensing strategies. 

 

In-depth interviews further show that marketing teams and brand managers widely believe that 

through targeted and effective promotional strategies, the film managed to reach audiences 

across different cultural backgrounds, thereby expanding the brand’s influence. Marketing 

experts in the interviews stressed the importance of social media platforms, which provided 

flexibility and interactivity for the film’s global spread. 

 

4.3 Audience Engagement and Social Media Influence 

Through social media analysis and case analysis, the study reveals that Nezha: Birth of the 

Demon Child successfully used social media platforms (such as Weibo, Douyin, and Twitter) 

to encourage audience engagement and content creation. The film sparked widespread 

discussion on domestic social platforms and, through social media globally, enabled high levels 

of audience participation and interaction. 

 

In-depth interviews with viewers further validate this finding. Many participants mentioned 

that through comments, shares, and secondary creations (such as fan art and parody videos) on 

social media platforms, they deepened their understanding of the film’s cultural significance 

and engaged with other viewers worldwide. User-generated content (UGC) significantly 

amplified the film’s cultural impact, turning it into a global cultural phenomenon. 

 

Furthermore, industry report analysis confirms that social media plays an indispensable role in 

film marketing and brand dissemination. The discussions and content created on social 

platforms helped the film break through language and cultural barriers, allowing for cross-

cultural communication and global spread. 

 

4.4 Cross-Cultural Reception and Brand Development 

Through case analysis, we find that Nezha: Birth of the Demon Child successfully overcame 

challenges of cross-cultural communication, blending traditional Chinese cultural elements 

with the preferences of global audiences. The film’s cultural symbols and storyline not only 

met the cultural identification needs of Chinese audiences but also received positive feedback 

from overseas viewers. Themes like "defying fate" and character development resonated across 

different cultures. 

 

Industry report analysis further supports this. The report notes that in the internationalization 

of Chinese cinema, the adaptability of cultural IP is critical. Nezha is one of the successful 
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examples of such cultural IP, with positive reception in regions like Southeast Asia and North 

America, signifying the global brand development of the film. 

 

In-depth interviews with experts indicate that the film's success lies not only in its ability to 

attract global audiences but also in its capacity to integrate different cultural backgrounds. 

Through targeted cultural exchange and education, Nezha helped global audiences better 

understand Chinese culture while also promoting cross-cultural brand recognition. 

 

4.5 Market Performance and Long-Term Brand Impact 

Through case analysis, we observe that Nezha: Birth of the Demon Child exceeded expectations 

in market performance. The film achieved historic box office success in China and performed 

well in overseas markets, especially in regions like Asia and certain parts of Europe,and North 

America, demonstrating its strong brand influence. 

 

Industry report analysis shows that the film and its related merchandise performed excellently 

in global markets, becoming a model example of Chinese cultural IP. As the Chinese film 

industry continues to grow, the commercialization potential of cultural IP is becoming 

increasingly recognized, and Nezha provides valuable insights for future Chinese animated 

films in terms of brand development. 

 

In-depth interviews with industry professionals further reinforce this. Experts widely agree that 

Nezha has not only achieved short-term commercial success but also established long-term 

brand influence through diversified licensing and cross-industry collaborations. Interviewed 

marketing professionals noted that the film’s expansion into multiple fields has successfully 

transformed it from a single film into a global cultural brand. 

 

5. Discussion 

 

In this section, we will delve into the brand-building process of Nezha: Birth of the Demon 

Child as a cultural IP and its dissemination effect in the global market. By synthesizing case 

analyses, industry reports, and interview data, this study reveals the significant role that cultural 

IP plays in the development of animation brands in China, explores how marketing and 

licensing strategies drive commercial success, and assesses the long-term impact of the brand’s 

market performance on the animation industry. This section will discuss several core issues: 

the influence of cultural IP on brand-building, innovative marketing and licensing practices, 

the role of social media in brand communication, and how cultural identity promotes audience 

acceptance. 

 

5.1 The Role of Cultural IP in Brand Building 

The success of Nezha: Birth of the Demon Child is not only reflected in its box office 

performance but also in how it successfully built a brand identity through its unique 

construction of cultural IP. Cultural IP is at the heart of brand value, and by combining 

traditional culture with modern storylines, it created a brand image with deep cultural 

significance. In the film, the modernized portrayal of the classic character Nezha, along with 

the inclusion of traditional Chinese cultural elements, not only resonated with domestic 

audiences but also successfully broke cultural barriers, expanding its recognition in 

international markets. 

 

The cultural IP operation strategy in Nezha was highly successful. First, the storyline and 

character design closely integrated classic elements of Chinese traditional culture (such as 
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Taoist philosophy and mythological figures), which naturally attracted global audiences. 

Secondly, the film infused traditional stories with new life by adopting unique animation styles 

and modern narrative techniques, making it accessible across cultural boundaries and winning 

the admiration of a broader audience. In this way, Nezha successfully built a brand image that 

is rich in cultural depth, visually impactful, and emotionally resonant. 

 

5.2 Innovative Marketing and Licensing Practices 

The marketing and licensing strategies of Nezha: Birth of the Demon Child were undoubtedly 

one of the key factors in its success. The film not only made breakthroughs in traditional cinema 

markets but also expanded its brand influence through cross-media integration, digital 

marketing, and the use of social media platforms. Particularly in the Chinese domestic market, 

the film leveraged online platforms' promotional advantages, combining internet marketing 

with user-generated content (UGC) strategies to achieve rapid word-of-mouth spread. Through 

precise target marketing and innovative interactive methods, the film sparked audience 

engagement and social sharing, further driving the brand's globalization. 

 

Additionally, licensing strategies were an important part of Nezha's success. Through various 

forms of brand licensing (such as toys, merchandise, and film derivative works), the brand’s 

market position was further solidified. These derivative products not only extended the film's 

influence but also generated significant economic benefits. It is worth noting that Nezha's 

success in brand licensing is not just reflected in the diversity of products but also in the cultural 

and emotional extension of the brand. This made the brand more than just a commercial 

symbol—it became a medium for cultural exchange and identity. 

 

5.3 The Role of Social Media in Brand Communication 

Social media played a crucial role in the brand communication of Nezha: Birth of the Demon 

Child. Through social platforms, the film established a strong emotional connection with its 

audience, which helped propel the brand's widespread dissemination. The biggest advantage of 

social media is its efficient communication capability and its vast audience base. The film used 

platforms like Weibo and WeChat to promote and bring the cultural IP to the forefront, 

increasing the brand's visibility. Simultaneously, through social media, audiences not only 

passively received content but also actively engaged in discussions and brand propagation, 

even generating user-created content, which greatly enhanced the brand’s loyalty and influence. 

 

Social media also provided a real-time feedback channel, enabling the film’s creators to adjust 

market strategies and content creation based on audience comments and discussions. This 

interactivity not only enhanced audience participation but also facilitated a positive feedback 

loop between the brand and its audience, reinforcing Nezha’s cultural identity and brand 

influence worldwide. 

 

5.4 The Promotion of Audience Acceptance through Cultural Identity 

In the context of globalization, cultural identity is crucial for the international dissemination of 

animated films. Nezha: Birth of the Demon Child was able to break through cultural and 

language barriers in part due to its precise grasp of cultural identity. By reinterpreting 

traditional cultural elements and combining them with modern aesthetics and emotional 

appeals, the film created a cross-cultural emotional connection that resonated with audiences 

from diverse cultural backgrounds. Interview data revealed that many overseas viewers gained 

a new understanding and appreciation of Chinese traditional culture through the film, even 

developing a sense of cultural identification. 
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This point is reflected in audience emotional feedback. Through culturally relevant storylines 

and characters, viewers not only received entertainment but also deepened their understanding 

and identification with Chinese culture through the film's profound cultural connotations. This 

establishment of cultural identity is both the core driver of the film's cross-cultural 

dissemination and a key factor in Nezha’s international success. 

 

5.5 Implications for the Chinese Animation Industry 

The success of Nezha: Birth of the Demon Child provides valuable insights for the development 

of the Chinese animation industry. First, building cultural IP can not only enhance the 

commercial appeal of a brand but also bring it widespread cultural influence. By delving into 

traditional Chinese cultural elements and combining them with modern creative methods, 

animators can create culturally significant IPs that appeal globally. Second, innovative 

marketing and licensing strategies are crucial to a brand's success. Nezha's success 

demonstrates the importance of cross-media integration and social media interaction. 

Especially leveraging digital platforms and social media enables brands to build deeper 

interactive relationships with audiences. Lastly, cultural identity is key for Chinese animation 

to reach international markets. By creating a brand image with cultural depth and emotional 

resonance, animation creators can break through language and cultural barriers to gain global 

acceptance. 

 

6. Conclusion & Recommendations 

 

6.1 Conclusion 

This study examined the role of cultural IP in the brand-building process of Nezha: Birth of the 

Demon Child and its global dissemination through innovative marketing strategies, licensing, 

and social media communication. The research reveals that the film’s success is deeply rooted 

in its ability to integrate traditional Chinese cultural elements with modern storytelling and 

animation techniques, creating a brand that resonates both locally and globally. By leveraging 

social media platforms and online communities, Nezha has successfully reached a diverse 

international audience, allowing it to break down cultural barriers and establish a lasting global 

presence for Chinese animation. 

 

Cultural IP has proven to be a crucial factor in the commercial success and cultural significance 

of Nezha. Through its carefully crafted brand image and the emotional connections it formed 

with audiences, the film not only achieved commercial success but also played an important 

role in enhancing the global perception of Chinese culture. The film’s marketing and licensing 

strategies, along with its social media engagement, provided the necessary tools for 

disseminating the film globally, ensuring that its cultural messages reached audiences across 

different regions and cultural backgrounds. 

 

Overall, Nezha: Birth of the Demon Child serves as a prime example of how Chinese animation 

can thrive in the global market when cultural identity is combined with innovative marketing 

and strategic brand-building. 

 

6.2 Recommendations 

Based on the findings of this study, several recommendations can be made for the future 

development of Chinese animation and its global dissemination: 

 

Strengthening Cultural IP Development: Chinese animation companies should prioritize the 

development of strong cultural IPs, emphasizing the integration of traditional Chinese culture 
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with modern creative approaches. Creating cultural narratives that resonate with both domestic 

and international audiences can help establish a solid foundation for brand-building and ensure 

long-term success. 

 

Expanding Marketing and Licensing Strategies: Building on the success of Nezha, animation 

studios should explore more innovative marketing strategies, including digital and social media 

engagement, to effectively promote their films. Licensing should also be expanded beyond 

traditional merchandise to include digital content, interactive experiences, and other cross-

platform ventures that can further solidify the brand’s position in the global market. 

 

Leveraging Social Media for Global Reach: Social media platforms should be used more 

strategically to communicate with international audiences, promoting cross-cultural 

engagement and providing audiences with opportunities to actively participate in the brand’s 

narrative. Interactive campaigns, user-generated content, and community-driven discussions 

can help build a loyal and engaged global fan base. 

 

Fostering Cultural Exchange and Dialogue: To enhance the global reach of Chinese animation, 

animation studios should focus on fostering cultural exchange through their films. This can be 

achieved by highlighting universal themes while maintaining a strong sense of cultural identity, 

ensuring that the film’s cultural message is accessible and relatable to global audiences. 
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